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1. Introduction

Development and the Environment  is still 

Our Common Future 

-

-

of prosperity and reduce poverty.

-

-

Kompetencje konsumentów jako stymulanta innowa-

as a Stimulator of Innovative Behaviours and Sustainable Consumption) 
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-

minimally competent1. 

-

 

Development

idea of sustainable development referred to the sphere of consumption 

-

sustainable consumption “involves processes that enable the achievement 



, 2018 135

-
-

– temporal – the above dimensions of consumption sustainability can oper-
ate in an unlimited time perspective.

Kompetencje konsumentów jako 

-
ers’ Competencies as a Stimulator of Innovative Behaviours and Sustainable 
Consumption)

-

-

consumption should take into account other aspects of our consumer choices 
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Principle 8 To achieve 

sustainable development and a higher quality of life for all people, States should 

reduce and eliminate unsustainable patterns of production and consumption.

-

-

 announced 

-

4

-

-

homo economicus is more and more frequently contrasted 
homo sustinens

concept of homo economicus 

homo economicus 

the individual that is the basic unit of economic analysis;
– individuals behave rationally in an economic sense;

behaviour of individuals leads to irrational social and environmental conse-

homo sustinens 

-
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adds that “even the best conceived and most coherent actions of the state 

homo economicus homo sus-

tinens

-
5. It refers to the tra-

and J. Spaeth6 What’s 

-

-

-

-
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-

-

-

collaborative lifestyles.

-

this system has a positive effect on the environment. 

raises security issues on the the one hand but often connects people at the 

-

8
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-
-

Collaborative consumption lies in the interest of consumers but its ben-

-

never been possible before.
The New Consumer and the Sharing Economy 

the 

-

-

 Twój nowy model biznesowy jeszcze nie istnieje 

and Rule. 

-
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-

-

Collaborative consumption is not the area of interest for all consumers. 
One of more common reasons is the lack of time since participation in 

-

-

-
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-

and local products to be healthier than mass-produced ones manufactured 

-

to the demand. Services listed in time banks are as varied as their mem-
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-

Statements
Definitely 

not
Rather 

not
Rather 

yes
Definitely 

yes

1

I more often buy cheaper and less 
durable products instead of one more 

 8 48  9

 5

If the product is eco-friendly and 

11

4

environment

 8 45  9

5 consumption than on life in an 55

6
to receive a fair payment for the 

more for it 

11  9

healthier than mass-produced ones 14 51

8 49

9  9

 9 14
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Statements
Definitely 

not
Rather 

not
Rather 

yes
Definitely 

yes

11
special containers 

11

hear the opinions of my friends 
about it

49  9

14
I buy carefully – only as much as 
needed at the moment 

14

15 16 45

16 49 5

 5

18
or service

 6 51 19

19 products and services before they buy  8

products and services that I need at 
the moment 

18 59
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time bank.

Zachowania 

-

-

-

develop community activities.

-
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collaborative consumption – the movement for conscious and sustainable 
-

-
-
-

-
-

. 

-

1. 
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consumption and time bank members. Yet prosumers can also be per-
ceived in these terms.

-

visible in this trend.
4. 

-

Endnotes
1

-
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-

Han-
-
-

 4

 5

-
Sharing economy (gospodarka 

-

 6

-

The American Behavioral Scientist, 21

 8

 9

html
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